
Effective Marketing in Higher Education Conference
Inmarsat Conference Centre, London, 10 November 2009

Virginia Isaac
Acting Chief Executive

Communicating with students – facts, figures and trends



Outline

▪ Statistics

▪ Segmentation and targeting

▪ Communicating with students

▪ Questions



▪ A record-breaking year:

2009 cycle figures

Source: UCAS Statistics Unit

2005 2006 2007 2008 2009

Total no. applicants 520,961 504,748 531,898 582,657 633,592

Total no. accepted 
applicants 404,668 389,505 411,971 451,871 477,277



2009 cycle figures

Source: UCAS Statistics Unit

Applications by overseas country (top ten)

2009 2008 % change
China 8,930 8,725 2.3%
Ireland 6,259 5,435 15.2%
France 4,614 3,888 18.7%
Germany 3,950 3,591 10.0%
Hong Kong 3,683 3,567 3.3%
Malaysia 3,349 3,024 10.7%
India 3,140 2,997 4.8%
USA 2,857 2,810 1.7%
Nigeria 2,818 3,139 -10.2%
Singapore 2,490 2,036 22.3%



2009 cycle figures

Source: UCAS Statistics Unit

Applications by subject (top ten)

2009 2008 % change
Nursing 134,267 108,958 23.2%
Law by Area 91,459 87,752 4.2%
Psychology 80,580 76,334 5.6%
Design studies 77,509 71,309 8.7%
Pre-clinical Medicine 69,869 69,021 1.2%
Management studies 65,338 64,410 1.4%
Social Work 60,469 55,254 9.4%
Combs within Bus & 
Admin Studies 59,292 53,610 10.6%

English studies 57,635 53,696 7.3%
Business studies 57,211 53,466 7.0%



2009 cycle figures

Source: UCAS Statistics Unit



2009 cycle figures

Source: UCAS Statistics Unit

Clearing accepts

Russell Group 3,318

1994 Group 3,728

AOC 2,199

Guild HE 2,511

Pre 92 14,171

Clearing accepts by Mission Group



2009 cycle figures

Source: UCAS Statistics Unit

2009 2008 2007
Having unconditional or confirmed 
conditional offer 429,705 408,726 373,494

Having found a place in Clearing 47,188 43,145 38,477

Having been placed using Adjustment 384 n/a n/a

Total no. accepted applicants 477,277 451,871 411,971
Applicants with a non-Clearing outcome 
pending 1,987 2,804 2,023

Applicants currently eligible for Clearing 139,520 114,009 103,324

Applicants withdrawn from the scheme 14,808 13,973 14,580

Total no. applicants 633,592 582,657 531,898

Applicant statistics



2009 cycle figures

Source: UCAS Statistics Unit



15 October 2009 statistics

2010 2009 Diff (%)
Total choices 303,014 277,228 9.3%
Total applicants 71,833 64,438 11.55%

Application figures

2010 2009 Diff (+/-) Diff (%)
Medicine 21,389 18,805 2,584 13.7%
Dentistry 3,720 3,304 416 12.6%
Veterinary 2,308 2,035 273 13.4%
Other 56,887 50,885 6,002 11.8%
Total 84,304 75,029 9,275 12.4%

Choices by subject

Source: UCAS Statistics Unit









Segmentation and targeting

▪ Track Survey – Why do they choose their firm choice?



Segmentation and targeting

▪ Compare your declined offers against their first choice



Segmentation and targeting

▪ The top three reasons you’re likely to be declined



Communicating with students

▪ Unistats – 62% increase in traffic to the site 2008-2009



Communicating with students

▪ Email sends
▫ Accounted for 16% of traffic to the site (116,634 visits)

Subject (pre-applicant testing) Open rate Click through
Your subject: The best uni? 45.3% 16.6%
Your uni: Girl to boy ratio 45.37% 12.26%
Need help deciding which uni? 39.25% 11.85%
UCAS Tariff points: Going rate? 41.34% 8.55%

Subject (applicant final sends) Open rate Click through
Best UK Unis: See what students thought 40.76% 8.64%
Employment prospects for your subject and uni 40.35% 7.57%



Communicating with students

▪ Search engine optimisation (SEO)
▫ Traffic to site from search engines trebled – 8% to 24%

▪ Pay per click advertising
▫ Google AdWords generated 32,000 clicks since June 09

▪ Online and print advertising
▪ Testing new marketing activities
▪ Research
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