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Background

• Key Government concern 

• Aim is that:

“Public Information should be ROBUST, easy to 
FIND and easy to COMPARE between HEIs 
wherever in the country they are”

• Generally about HEIs, but particularly about 
information for students



Background

• Key Government concern
• HEFCE, UUK & GuildHE – “Provision of 

information about higher education” (June 
2011/18):  
http://www.hefce.ac.uk/pubs/hefce/2011/11_18/

• Sets out 
o how it is intended to improve the accessibility and 

usefulness of information about HE including the KIS
o requirements for the information that HEIs should 

publish, not just the KIS
• Undergraduate in first instance, postgraduate later



Key Information Set (KIS)

• Course level information 
• KIS incorporates:

o Information on study (contact hours, assessment 
methods, accreditation)

o Student satisfaction (NSS)
o Costs (fees, financial support, accommodation costs)
o Employability (DLHE)

• Audience = prospective students
• Standard format across all institutions / via their 

websites
• The KIS Brand

o Authoritative centrally managed website
o Search and compare facility



Mock up of how the widget may look



Mock up of how the KIS may look



Mock up of how the KIS may look continued



Compliance

• Applies to:
o publically funded HEIs
o publically funded FECs with UG provision
o private providers who subscribe to QAA

• Deadline for publication = September 2012
• QAA as part of institutional review: judgement  

completeness, currency, reliability and accessibility of 
information provided, including KIS

• Note: accuracy not included
• HEFCE will undertake sampling to audit accuracy
• Implies participation in NSS, DLHE and provision of 

relevant data to HEFCE  and then HESA



Beyond 2012
• KIS really impacts on 2013 entry
• ‘Single gateway’ and registration
• Not just the KIS
• Provision of information to students already hugely 

important, will become essential
• Competitive edge and attracting students requires 

prospective students to understand what’s on offer
• Student interest

o Fitness for purpose
o Not hype
o Range of provision of offer will expand
o Genuine ability to see what’s being provided


